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- BEAUTY

GREETING

FASHION FROM TOKYO TO WORLD
Tokyo - the capital of Japan, a country settled in
peace, calm, and harmony. This city is really a
collection of unique towns, like Ginza, Shibuya, and
Harajuku. Each of these has established its own
original concepts of "Beauty" and "Fashion", along
with distinct cultures and thoughts, creating
characteristic designs and styles that complement each
other. This is part of what makes Tokyo such a special
city - nowhere else you can find so many unique
lifestyles existing side by side, all at the same time.
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ONLY YOU

JUST FOR YOU

ATHENA was one of the virgin goddesses of
the ancient Greeks. She was the goddess of
Wisdom, fostering the culture, art, and
industry of Athens, and maintaining her
people and city in peace and calm. In our
time, notable women love the pursuit of
beauty, and perhaps this instinctive act
comes from Athena herself, handing down
her sense of Beauty and Intelligence to today's
women. With our unique range of splendid
and carefully chosen items, our shop is a
"brand theater" where modern Athenas will
find the world's best fashion in a refined
space with attentive service. We want every
customer to think of Athena as a shop concept
created "just for you", as we share this rich
and unique sense of beauty born in the very
special city of Tokyo.
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we also_attend international
fashion shows to discover new fashions for
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PRODUCT DEVELOP
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Our concept is that of the independent woman, "living beautifully"”. We create new fashion items that will fit various lifestyles, from
Luxurious to Bohemian, not forgetting the new fast-growing market segment, LOHAS.
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AVOS MARKETING

AVOS SHOP & CLICK SYSTEM(RETAIL & MAIL ORDER)
Having developed reliable and useful retail shopping, we will provide consumers with a new kind of shopping
experience for qualified items only. Using catalogs with the codes of all retailers available at the retail stores, customers
can search for and order items that are out of stock at the stores through their terminals of choice, such as cell phone,
PC, or FAX. The system will provide merchandise to precise consumer targets, and enable consumer information to be
shared by both manufacturers and sellers. This outstanding project will greatly reduce the costs, inventories and time
involved in traditional retail sales, which at the same time promotes ecology, economy, and convenience.
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ADVISORY STAFF FOR "AVOS" PROJECT
We join this project as the designated observer of import fashion items: a merchandiser representing retailers and

suppliers.
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TRAINING

CHARACTER-BUILDING

We provide seminars to help our staff members develop a flexible personality based on our business
philosophy below:

We also provide professional lectures about each industry, to help staff develop their sense of style. We
present special lectures by specialists from other trades to help staff extend their style sense, to become

more wide-ranging and socially responsible.
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TIMELINE FOR ACCESS JAPAN CO., LTD.

1997 established ACCESS JAPAN and CO. in Kita-karasuyama, Setagaya-ku

1999 relocated the office to Seijo, Setagaya-ku

2000 achieved sales of 20 billion yen; modified company as ACCESS JAPAN CO., LTD.
2002 moved the office in lkebukuro, Toshima-ku

2004 achieved 30 billion yen in sales; established warehouse in Urayasu-shi, Chiba
2005 moved the office to Shimomeguro, Meguro-ku

2007 achieved sales of 80 billion yen; established DESIGN & STYLE TOKYO LABO INC.

as a professional company for brand production and shop management
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DESIGN & STYLE TOKYO LABO INC.
ADDRESS Ebisu Saishin Bldg.7F, 3-1-24, Ebisu-Minami Shibuya-ku, Tokyo JAPAN #150-0022
CONTACT Phone. +81.3.5725.9622 Facsimile.+81.3.5725.9623
WEBSITE URL http://www.dstokyo-labo.com
CAPITAL 10 milionyen
PRESIDENT Takumi Ono
ESTABLISHED March 2007
CONTENTS Invention/Development of fashion items
Sale for fashion items

Management of merchandises and stores
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GRAND DESIGIN

DISCOVERY AND CREATION OF SUBLIME BEAUTY - We help customers feel our passion for original style and fashion.
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PROMOTE CSR AS A =
COOPERATIVE IDENTITY =
Sublime beauty purifies peoples’ D
hearts and therefore they respect and *
trust this true beauty. Our goal is to L)
become a company with a beautiful 'F§|J
personality by providing splendid e
items and pointing the way to a =
beautiful life. We strongly believe E
that is our CSR (Corporation and J
Social Responsibility), in our duty to Al
serve society with justice, morality, ()
and ethics. S
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MANAGEMENT THEORY n
Marketing Quality éj:l?,
We strive to promote creative %’i
management in order to produce :
beauty, grace, values, and markets
corresponding to changing times. Zz

)
BUSINESS CONCEPT =%
Athena/“JUST FOR YOU” Ef
MARKETING Z
Through our shops and the AVOS {Z:
system, we aim to construct an A
ecological, economical, and ?
convenient society by providing the
highest quality and contributing to
the invention of beautiful products. KD AEEL TCSR% HEH
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DESIGN

DESIGN & STYLE TORYO LABO INC.
Phone.03.5719.3703 Facsimile.03.5719.3704 Arco Tower 14F, 1-8-1, Shimomeguro Meguro-ku Tokyo




